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o Thz |lational Prograininz S SRgleIgaZte
Criulna () PIC) mr)J/rr/nr/r pyAMinistry of
I onconvertional r‘(/rJ\/ SoLrces (MNES)
was Tzrminatzd i e r*.gr /( 03.

9 A World Bl agszgs o study in 2002
e EYERICa MG INPLC: hiad in general
FancemGRereaiera culfitre of sustained use
o Iprovedisieyes) except for a pocket in
western Maharashtra, where ARTLI had
promoted improved stiove entrepreneurs.



Creatz o szlf-sustdined ziir2geJddUsidMUATg e
at lzasy JJ ruf cJ MIEIEPIISEs Sror delivery of
i) r)rovv d oi IEISENGEHGERCooking devices in

Manarasnrra, »

SOOI b e in at least 100,000
oJrI meManarashtra.

Demonstrate’ signifiicani’ improvement in Indoor Air
Quality and therefore health of women and children.
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© NPLC was
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P rarget-oriznrzd
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D ARTT orojzct IS -
* —enirepreneur

“market=driven



A picture of L;‘zr“" 'rr’- (2] iort certain models
erzr*ggd from arz BNNGireacht NGO, through
marret T23Ting.

Gznzral comments feom Uszes:
w Lmoprovzd  5T9v23 gr*orﬂw o or less smoke
Cor rmr*?d OEaaiionall  stoves, leading ’ro
I R I C oM Carnlifess and comfort i
T2 ditenzn, |

Sararcoorer)

“»Cost Is a deterrent for some sections of the rural
society.



HNIESIENENRSHIP) Tiraining

© Potzntial znirzopzizues Gied by NGOs,

Trainzd by ARTL

% Szlzcrion of po*‘rz‘rr'rird preneurs as per
gui rl/Jm 23 fiz ! J‘flr’O,JJf d sion.

/:'T'rxzor*a"riccd as wzJ ands-on fraining in
improved stoygiopadUeslds Sproduction of char
AUURSESI O agroaste, fabrication of
fg10lels ror* SHOVE actiuring and Kilns for
' | HoNRbasics oif entirepreneurship.

B iraining  common to  all

Trainees, technical fraining  asi per the
preference of the individual frainees.
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"\/1Hry |zvz] r\\/ Camps

P Participation i r’ur*qu 4ildITIons)
maamp, C jifet |

found 1o et os’r efiechive.
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o ARTL and its collanoraring  NE@)ejgdelelglE{=le B
nassive  ouolicity  and  awag2ilZss e[ AglAgaqalely
campaign  Througnout  Tnz 2l Sl e glle
Movemozr 1-7, 2004, ,

Simultanzously,  awdezgzss  ddeejgleli][Z A=
conductzd in 70 villagz-aliir2 ¢ ddeile] [T} MRl
22K, ' -~

ASRUSUN SIS GRNIISIECK, "a series of radio
PIropIdaesmassairedl from - 10k radio stations in
el syaneseoyerng: 20 off the 38 rural districts.
THeAINGCOSIBIBIIEHEdNarTicies and annouhcements in
local™ media. SSARIL generatedl publicity through
state and' national level media.
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R NIl NSRS VO sl osenvirronmental pollution
and  ne Jm SV ELNCEIBHEbased. bimonthly
(diztriot 100 [0S MNERSEoSored. Lt contained

addifion, he messqge ofF the project reached
millions'of people’ttirough various media.



Snioke Free Week




beGeember. 31, 2004

NN It NN MGG ive, and about
5,000 nousznolds usig siaZ STkl

rl//lrzs

'13 rmr financingr institutes being

welfare schiemes 1o redch the products to the
poor.
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[PEsensaearned

T'no A MRS IR EThusiastic  positive
23000152 fr’om IR AIRBEOPIER IS, is due to a
r)aor)L Tric doo) u,' HRerpromortion strategy,

too are emergi g as manufac’rurer's as well as dealers
and financiers.



© ARTL and Theuds JJ omrmJ GOsF are nicely
complementing  zdcs orn/r’ Nk~ the project
implzmzntation. Thz o sy dilelNZe gl IR
ARTL is rzaching ginz d2ddi gl effectively
Gl RN OO anERpUblicity.  campaigns
Transs To Tne cr”/dibili'r\/ aaigBodwill enjoyed by ’rhe
grassroots lzvzl] 1603 digidle) The 7ural people.

g T'r 2 fffcr VENE ZJ By QWGreness camp) is enhanced
9z pregence If g local enfitepreneurs tio accept

rder HEsEReTrepreneur: can be immediately
finaneed Shrou e revolving, fundl to meet the
suddeni surge in demand. This™strategy is proving
most successful everywhere.



© Althougn Tnz Supsicly Mindset’ created o)V
FIPTC i3 o bit of o dzrzdezms cilifi]olIged;
o*'r'nzr’ qovernmernt-rif) schemes  for
I a IO NAIREINDEGPIE are: indirectly
pr*oviru 'yrwﬁrird *'ro" eproject.

fitude in the NGO
e NGOs playing a
r)rua’r'* 12 role 1 the
@lisEhpon process. In the interest
of sustainability, there s a need to
supplement: the philanithropic objectives of
the NGOs by a business mindset.



Scale up

Oncz Tnz minimuin Targzr of LUOR g e dilteqle
100,000 housznolds is acnizyzd, g2 ZduldddSSaTI
02 of;

Y conducting rzfezsnze €olpsZg g ool

2irrenrenzUrs, ¥

LTI TGlnG  courses  for  new
zqUired,,

moiion. and marketing

lllll

" off the products through
contintousimonitoring and evaluation.
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SIRLIliyaand| Scale up

Somez data on marrezr gor2gild Nl L=
Through orzvious siudizs, dglel ejdeligle A=A
zperience during Tz drdfZaguldgdy less
confirms if. .

MR Oy it e 96, 50,0001 households
IR G 5 11t +88),00,000 - 5,00,000
TN R G Corinission (2000)

h IroNECiNolicome so) fiar demonstrates
Thali e righi™ strategy’ foriconverting the
potential intormarket demand is in place.
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SIRLIliyaand| Scale up

® Supply ¢ ' EMIEING sorted out to
5 r

Sure rz &rl\/ \VZalY iproducts in the
market  ar ffor*rlruJ/ io-customers and
orofitaolze-to- /nrr’/r)r*f/n:.iLJr“’ paies.

AN NERULIERTLYLIIIMNOrAISTTIDUTe fabricated items
lirz c Jr’r*'ras gEIIESPEERRing Kilns and Sarai cookers
anel ornze por*rng S OVESHil r'ough a sole agency for
INMERSIIERSHE N O] inesNGOs, (Sahyadri) has
29lyzel a3 a2 dlg r'ibuTor" the other NGOs act as
liaiserr oS ItEprrenelrs in their vicinity.

1t IS more economical’ to manufacture cement or mud
stoves, char briquettes, chimney pipes and cowls,
locally.



Scale up

jiraining activities
will have To b ,ond the project
veriod.

® Morz NEO0s
Tz conczot To zacr villdeZaiiNele (Ne i) fdles el
"r'r |2 S‘i“f T2, _ ol

par"m' i ' thoughts and
experiences wu‘rh edch ofher’, and" with other
interested persons and organisations.
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AR RNREBIPCT Sustainable?

v Pural familizs motiveize roNel|degleEImdal=
oroducts  af  markzr  UgldZ N idd I leel]
2 Trzorenzurs,

) A3 zntrzorznzl givsiiieir daily bread
"r'n'r*o-U'r e 3 J? ey keep the activity

qoirg J/\/O( dar)r’ J/ |

continue with yhellr Training and marketing
support beyond project period.



BIBpHINerspective

®© We L)/Jizvo IRV demonstrated a
modzl for promorion of lldgdZeMolleile&
znzrgy for Tulfilling cousie 2i2deAllte eI
Tre r*ur*rJ pvoplz NEEslIsyaiiale manner .
The main fzatuezs of 12 ideldReldZ
% Usz of nzonl2s or’9qm~:e agentis of change
TSI IOTIERAWAIeess'  generafion  and
comiizrcialisarion dapgz e raciNe dadis
Jrl WeanRbe universally: applicable, if
SicRpIaticiples; are applied suitably in
the  local” “context. "The " Global Toolkit
developed on 1he basis of our project will
serve this function.
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