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Stove Production

Family based:

«Men collect and mixing clay + firing
«<Women throwing pottery wheel + drying

Production capacity is low
No Standard pacity

=Dimension
=Quality of material (clay)




Traditional Pottery Stove

Marketing

Producer (potiery artisan)
Wicldle m
Users

Price Sensrtive

Net In the pesition to talke
inancial riskk

e men




Producer

Organization/ institution Support
* Time frame
* Area coverage

3 years Project period

Set up the Production in 2 pottery village,
Kasongan and Pagutan

Open the market in Jogjakarta Area




oduction

hange the system, from Family based to Centralized
order to Standardized the Quality

Marketing
Maximally used the existing channel

Miclalle men Ops

Selling door todoor ~ Waiting for customers

Big areacoverage Areacoverage : Local
Routine/ Continuos Strategic location




Program {for Middle men

Progam for Shops

= Poster
= T-shirt

Promotion and demonstration in the
village women & family welfare meeting

Credit scheme for member of women &family welfare

Comicsfor children
Advertising in radio station







